MC-835, Political Communication & Campaigns

Course Objectives

This course exposes students to practical application of modern political communication.

The course also examines the duties of political press secretary, media advisor, or

communication director, and the media professionals who cover them. The focus will be on

exploring different aspects of political communication and campaigns through discussion

and case studies approach. The students will learn to apply theoretical concepts in

practical techniques.

Learning Outcomes

By the end of the course students should be able to:

Gain knowledge of recent and current campaign communication operations and
their effectiveness.

Develop an understanding of where the modern political communication operation
and political media are heading in the 21 century.

Learn about latest technological advancements and their role in the modern political
campaign.

Gain practical knowledge of political press office or a political campaign press office.

Course Contents

Political news in the changing environment of political journalism

Political Communication and Policy

Media and Political Systems, and the Question of Differentiation

The microanalysis of political communication

Understanding Campaigns: Background, Theory, and Methods

Electoral dynamics and social communication

Campaign Innovations in Established Democracies

Campaign Innovations in New and Restored Democracies

Campaign Innovations in Democracies Facing Potentially Destabilizing Pressures

Evaluating and improving political campaigns



Campaign Reformers: Optimists, Skeptics, and Rejectionists
Information Communication Technologies and Politics
Political Communication and Information Technology
Exploiting political communication in the new era

Comparing Political Communication: Theories, Cases, and Challenges
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